1-PAGE GUIDES

How do you measure ROI on
your white papers?
You have invested in generating thought
leadership content in the form of white papers,
but how do you go about measuring the return
on investment on them?

White papers are increasingly gaining in popularity as one of the important tools in your
inbound marketing strategy. While creation of the content is just the start, it needs to be
leveraged well across the marketing channels, so that you can realize the true benefits of
your efforts.
Here are some ways in which you can measure the effectiveness and thereby the ROI of
your white papers.
1. Number of downloads at the website
a. Most of the marketing promotions will direct traffic to the website URL,
where the white paper is hosted.
b. The direct downloads from the website is a great indicator of the success
of whitepapers. The ratio of summary views to download views will
provide the conversion rate of different whitepapers present on the
website.
c. A simple lead capture (registration) mechanism at the website can help in
understanding who has consumed the content.
2. Rankings in search engine
a. A whitepaper with optimized keywords will appear higher in the search
results. The keywords used in the summary view of whitepapers should be
researched and used optimally to improve the rankings in search engines.
a. The number of back links to the white paper should be improved by
hosting them across relevant directories. Greater the number of back links,
higher will be the visibility of the whitepaper to the target market and
higher is the ranking in search engines. Websites such as www.alexa.com
indicate the number of back links to your website.
3. Source of clicks
a. Assuming that whitepaper has been marketed through emails, PPC
campaigns, social media channels like LinkedIn, Facebook, etc., a unique
URL association with each of these marketing channels can help in tracking
the sources of clicks leading to qualified traffic. As a result the percentage
conversion from every channel can be calculated. This can be done
through a simple tools like www.bit.ly
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4. Conversion of prospects
a. The ratio of inquiries generated by the prospects compared to the number
of downloads is an important indicator of the effectiveness of the
whitepaper. The inquiries might be in the form of phone calls or emails or
inquiry forms on the website.
These are just some of the ways of measuring the ROI on a white paper.
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Copyright Notice
© Xenia-Consulting. All rights reserved.
No part of this document (whether in hardcopy or electronic form) may be reproduced, stored in a
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, to any third party without the written permission of Xenia Consulting. Xenia
Consulting reserves the right to change the information contained in this document without prior
notice.
The names or trademarks or registered trademarks used in this document are the sole property of
the respective owners and are governed/ protected by the relevant trademark and copyright laws.
This document is provided by Xenia Consulting for informational purposes only, without
representation or warranty of any kind, and Xenia Consulting shall not be liable for errors or
omissions with respect to the document. The information contained herein is provided on an “AS-IS”
basis and to the maximum extent permitted by applicable law, Xenia Consulting hereby disclaims all
other warranties and conditions, either express, implied or statutory, including but not limited to, any
(if any) implied warranties, duties or conditions of merchantability, of fitness for a particular purpose,
of accuracy or completeness of responses, of results, of workmanlike effort, of lack of viruses, and of
lack of negligence, all with regard to the document.
THERE IS NO WARRANTY OR CONDITION OF NON-INFRINGEMENT OF ANY INTELLECTUAL PROPERTY
RIGHTS WITH REGARD TO THE DOCUMENT. IN NO EVENT WILL XENIA CONSULTING BE LIABLE TO ANY
OTHER PARTY FOR LOST PROFITS, LOSS OF USE, LOSS OF DATA, OR ANY INCIDENTAL,
CONSEQUENTIAL, DIRECT, INDIRECT, OR SPECIAL DAMAGES WHETHER UNDER CONTRACT, TORT,
WARRANTY, OR OTHERWISE, ARISING IN ANY WAY OUT OF THIS DOCUMENT, WHETHER OR NOT
SUCH PARTY HAD ADVANCE NOTICE OF THE POSSIBILITY OF SUCH DAMAGES.

Confidentiality Notice
This document is disclosed only to the recipient pursuant to a confidentiality relationship under which
the recipient has confidentiality obligations defined herein after. This document constitutes
confidential information and contains proprietary information belonging to Xenia Consulting, and the
recipient, by its receipt of this document, acknowledges the same. The recipient shall use the
confidential information only for the purpose defined above for which this document is supplied. The
recipient must obtain Xenia Consulting’s written consent before the recipient discloses any
information on the contents or subject matter of this document or part thereof to any third party
which may include an individual, firm or company or an employee or employees of such a firm or
company. The recipient acknowledges its obligation to comply with the provisions of this
confidentiality notice.
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